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Europe is a special and distinguished part of the world.  A diverse natural environment, beneficial for its economic development as well as the activity of its inhabitants has enabled Europe to become one of the most important centres of the advance of civilisation since the beginning of time.  Europeans are characterised by their exceptional mobility in exploring the world – as evidenced by the epoch of great geographical discoveries, colonisation of other continents and their massive intercontinental migration. The important role for the advancement of civilisation was played by the industrial revolution only in Europe in the eighteenth and nineteenth centuries.  Europe has always been involved in the most important social, cultural, economic and political events in the world.  The inhabitants of Europe have played a dominant role in its general history, the tempestuous development led, however, to the creation of a particular mosaic of nationalities, denominations and countries on its territory.  In the twentieth century Europe became the most politically divided part of the world, but for somewhat more than the last decade the process of integration, on an exceptionally large scale, has been seen in the developing community of the European Union (EU).  The effects, among others, should ensure political stability, security and the economic development of Europe in the twenty-first century. 

Economically Europe constitutes the best developed region in the whole world.  One third of the world’s manufactured products come from Europe as well as 45% of the general value of trade.  However, it is a continent of huge contrast in terms of social-economic development.  The division, which separates the highly developed countries of Western Europe from Eastern Europe, has been conditioned by historic and systemic processes.

The European Union (EU) created in 1992, on the basis of the Maastricht Treaty, now comprises 25 countries of total area 3, 975,747 square kilometres, inhabited by over 450 million people.  As far as the number of inhabitants is concerned the EU is smaller only than China and India, but as far as the territory is concerned it is in the world’s 7th position.  Poland is one of the six largest countries in the EU and its inhabitants account for 8.5% of the Union’s population.  The European Union stretches from the Barents Sea to the Mediterranean Sea and from the Aegean Sea to the Atlantic Ocean.  Its main aim is the introduction of the economic monetary and political union in all the member states.


ome other countries, which in a geographical sense are located in Asia, for example Cyprus (accepted to the Union in 2004), Israel (connected to Europe by cultural bonds), Turkey (only 3% of its territory is located in Europe) as well as the Caucasian republics (Georgia, Armenia and Azerbaijan) historically and culturally connected with Europe aspire to belong to Europe as a political, economic and cultural structure.

Europe is the motherland of modern tourism and the main and touristically developed part of the world.  It still dominates in the number of incoming and outgoing tourists.  In 2004 the WTO
 estimated the number of tourists as 760 million people of whom over 414 million travelled in European countries.  326 million international tourists, that is about 82% of the incoming visitors to Europe, or about 46% of the world market of international tourism, were seen in the EU countries.  The income from international tourism amounted to 215 billion USD which is 85% of Europe’s income and over 45% of the world’s tourism market.
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Figure 1.  International tourists to Europe and world tourism between 1970-2004 (WTO data)
The popularity of foreign travel is confirmed by the fact that in the 1990s 60-65% of the inhabitants of Germany and Holland, 56% of Belgians, 44% of the Danes, 35% of the British spent their holidays abroad.  This list of countries also provides an illustration of the role of the economic factor in the creation of holiday behaviour.

In Europe intra-regional tourism comprises about 88% of the European total.  The role of the European continent in the international tourist traffic market is connected with the attractiveness of natural features, with the great variety and richness of its cultural features, with the highly developed transportation network integration with the world’s system, with the high standard of tourist services, highly qualified personnel working in the industry, society’s relatively high standard of living, as well as with the high level of general economic development in comparison with other continents.

The distribution of tourist traffic on the European continent and the role of individual countries in its reception indicate the existence of important differences.  In 2003 about 34% of the world’s tourist traffic was concentrated in the countries of Western Europe, whereas about 37% was directed at Southern Europe.  In earlier years it was estimated that Southern Europe attracted about 50% of European tourism and almost 35% of the world’s tourism, which indicates an important change in the geographical aspects of international tourism.  It might be thought that this can be ascribed to the increase in the role of other extra-European ‘warm’ countries easily accessible today by a large number of tourists.  It may be predicted that further changes in the geography of European tourism may promote the next stage in the integration of Europe.
[image: image2.emf]
Figure 2. Participation of European regions in the global tourist visits and income from tourism in 2003 (%) (WTO data)


In Europe, as in other parts of the world, intra-regional tourism prevails.  The tourist traffic between European countries is much higher than between Europe and world regions - and the  trend is increasing.  The tendency to visit firstly the neighbouring countries is seen in the European tourist exchange.  This mainly results from economic reasons - low travel costs, similarity of language, culture, history, etc.   An example can be provided by the French, 11 million of whom  annually visit neighbouring Spain or Germany as well as large numbers who visit Austria.  A characteristic feature of tourist traffic in Europe is strongly denoted by the longitudinal direction of tourist migration.  The domination of the longitudinal direction can be seen by the concentration of tourists to Southern Europe; in the influx of tourists from the north and south to the Alpine region; as well as in the much greater influx of tourists to the countries of Northern Europe.  However, gradually the latitudinal character of tourist traffic is becoming more significant, which is especially due to the growing tourist traffic between the East and West of Europe.  

Despite the geographical diversification of holiday participation, international tourist traffic in Europe is strongly characterised by seasonal aspects.  It is estimated that between 50 and 60% of the total international tourist movements occur during the summer months.  The preponderance of tourist traffic in summer is seen not only in the traditional countries of summer tourism, the Mediterranean and Black Sea countries, but also in the alpine countries and in other regions of Europe. This may be connected primarily with tradition and acquired habits regarding the choice of the holiday dates, which is in turn connected with the determined schedules of employment, the organisation of life and the education structure in various types of schools, etc.  In recent years the tourist season has been noticeably extended, especially in countries bordering the Mediterranean Sea,  which may be connected with, for example, the dynamic tourist development of people in the ‘third age’.  This phenomenon results from the increasing percentage of retired people in Europe and from the considerable price discounts of tourist services and transportation outside the main tourist season.

A characteristic tendency noted in modern European tourist traffic is the increase in the mobility of tourists which has resulted from the development of private transport and the appearance of new forms of participating in tourism such as caravanning, camping, tramping. This  is evidenced by an increase in time actually devoted to travelling and a shortening of the time of stay in any given place.  According to estimates about 50-70% of incoming tourists to particular European countries make use of cars as their method of transportation.  The role of the private car in this respect is still greater if short tourist visits are taken into account, especially week-end breaks which make up 65-85% of trips.  The significance of rail transportation is slowly decreasing and its participation in the carrying of tourists is now estimated at between 15-40%.  However, the role of the railways as the means of personal tourist transportation is still very significant in the countries of Central and Eastern Europe where the level of car ownership is lower than in Western Europe.  For travelling long distance, as well as in the case of areas having poorly accessible means of transportation, air transportation is playing an ever increasing role in international tourism.  Its participation in carrying of tourists internationally in Europe is estimated currently at about 10%. 

Foreign tourism now plays an important position in the international economy and its role in this field is growing.  Generally foreign tourism is considered to be a particularly profitable invisible export of goods and services and to be an essential element in the balance of payments for many countries.  For some countries tourism is the major provider or even the exclusive source of income.  In 2003 the income from the service of foreign tourist traffic in the world scale amounted to almost 523 billion USD
.  Of this total income Europe provided about 54%, 285 billion USD, and it was revealed that the Mediterranean region contributed almost 20% of the world’s tourism income.


The service to one foreign tourist brings on average 616 USD and the tourism industry, on a European scale, provides  9% of the export of goods and 32% of the export of services.  The income from tourism plays the largest role in establishing the national income in such countries as Gibraltar, 30%; Malta, 23.5%: Croatia, 11.8%.  These are the countries which do not have significant industrial development or other major commercial sectors within the national economy.  Additionally, an important indicator of the level of tourism development is the number of persons employed in the provision of tourist services.  In Europe 36 million people
 are employed in tourism, meaning that about 1 in 10 of the population is involved in the tourist industry.   The largest percentage of people employed in tourism is in Spain, about 20%: Belgium, 16.2%; Portugal, 13.7%; Greece 13.3% and Austria, 13.1%.  The largest actual number of employees can be found in Germany, 4.3 million; Great Britain, 3.1 million; France, 2.9 million and Italy 2.7 million.  Foreign tourism in Europe has a clear bilateral character.  The visit of tourists to a given country coincides with the foreign journeys of citizens of that country.  The ratio of income obtained from the servicing of incoming foreign tourists, active tourism, to the expenditure connected with the outgoing journeys, passive tourism, defines the character of the so-called tourist balance.  It is worth adding that the character of the tourist balance depends not only on the actual amount of income, but also on the tourist activity of the society, the type and territorial range of foreign travel as well as the purchasing power of a given currency.  In Europe the greatest positive tourist balances belong to Spain, Italy and France and the following countries; Switzerland, Austria, Greece and Portugal also have a positive tourist balance.  However, there are several countries in which tourism constitutes one of the main contributors to the negative balance of payments.   In Europe a negative tourism balance traditionally is found in Germany, about 31.1 billion USD; Holland, about 8 billion USD; Belgium and Norway.  A negative tourist balance is also shown by the Baltic countries, Lithuania and Latvia and Romania.   Recently Poland has shown a positive balance at a level of about 1 billion USD.

The available tourism literature proposes a variety of tourist regions for Europe and the World which depend entirely on the criteria used by the individual authors.  This regionalisation was initiated by the WTO, although it raises many doubts as to whether it is in fact geographically valid.  The WTO experts have designated four tourist regions in Europe; Northern, Western, Central and Eastern, and Southern.


These tourist regions designated by WTO are controversial in so far as the rules of delimitation and the grouping of countries is concerned.  The connection, in one region, of the countries of Central Europe with the whole of Eastern Europe is a misunderstanding of reality, as the only criterion linking these countries is that they belonged to the communist bloc for fifty years.  This huge single region covers over half the area of the continent and is home to  30% of the European population.  The countries of Central Europe are now member states of the European Union, which contrasts with the countries of Eastern Europe which are still  in the process of economic and political transformation.  It is also difficult to regard the regions designated by WTO as being in any way culturally homogeneous; for example Israel, Cyprus and Turkey are placed in one region.  Slovenia and Croatia were included in Southern Europe whereas Albania and Serbia and Montenegro, which are also Mediterranean countries, have been included in Central and Eastern Europe.  In the terminology of the OECD the countries of the so-called Mediterranean East, meaning Cyprus, Israel and Turkey, are also included in Europe, as in the regionalisation structure given by the WTO. 

The original division of Europe into tourist regions was presented by A. Bajcar
.  Using primarily an analysis of the differences in the natural environment and to a lesser degree cultural values, the author designates the regions as: the Mediterranean, with the following zones, Iberian, French, Italian, Balkan-Levantine; the Black Sea; the Alps; the Carpathian Mountains; the Central Mountains; and the other tourist regions include the Atlantic coast, the Southern Baltic lake district, the Central European coast, Scandinavia and the British Isles.  In summary the great forms of landscape like mountains have been treated as tourist regions and alternatively of equal units are coasts, islands, and peninsulars.  This division was made basically for educational purposes and in this way it creates the foundations for presenting tourist advantages and the specific opportunities for tourism development in particular parts of Europe.  

W. Kurek characterises tourism in the mountain areas of Europe, which comprise almost a quarter of the continent’s area.  However, he does not designate tourist regions, but refers his analysis of considered tourist phenomena like tourism forms, national parks, health resorts and balanced development to the physiographic features
.


In this author’s publication, ‘Europe. Tourist Geography’
, the division of Europe into tourist macro-regions, as shown in Map 1, was proposed.  In order to designate the regions of Europe more appropriately, the grouping of countries with homogeneous geographic conditions and similarity of historical and economic-political conditions for tourist development was made.  This approach resulted from the educational aims of the publication  which is intended to be a source of information about tourist phenomena, advantages and attractions for students of tourism.

In many cases the author has been forced to make a choice of whether to include part of a country in a larger region.  For example, the southern part of France is located in the basin of the Mediterranean Sea and the Alps, but the majority of its territory is included in the structure of Western Europe, therefore it has been ascribed to the Western European region.  The Alps form part of the territory of eight countries, but in the designated Alpine region only four countries primarily connected with these mountains have been included.  While designating the Black Sea region, the Ukraine has been ascribed to it although it is a country culturally close to Eastern Europe.  In the Mediterranean region Cyprus and Turkey, two Asian countries, have been included for the reasons referred to earlier in the paper. The question of delimiting larger units, called tourist macro regions of Europe, is open and the suggestions presented in the publication discussed are conditioned mainly by trying to meet educational needs
.  

Tourism in Europe is undergoing continuous development and transformation.  It is estimated that by 2020 the world’s international tourist traffic will exceed 1.5 billion participants
.  This prediction has been made on the basis of the observed trends, of the increased popularity of overseas holiday travel, especially in highly developed countries.  These correspond to the processes which have led to an increase in the freedom for personal movement, especially in Europe, by opening the borders between European Union countries, as well as with the increase in wealth of the population of particular countries.  The increase in social mobility is also facilitated by technological developments such as the extension of motorways and improvements of the technical state of roads and building new communication connections like the Channel Tunnel connecting England and France.  The further development of the means of transport and the relative lowering of the costs of travel, for example the development of cheap ‘no-frills’ airlines are also very significant.  The increase in the percentage of the third age population also plays an important role in this matter.   The most important trends in European tourism which could be seen in the future are as follows:

Trends in the destination of travel   
· The number of intercontinental journeys to and from Europe is growing more rapidly than the intra-Europe tourist traffic.
· The number of journeys between the countries of Europe is growing faster than tourism within the home country.
· The increasing demand for travel to new and exotic places is balanced by repeat travel to regions where tourists have enjoyed a positive experience.
· The number of holiday journeys during which tourists visit several countries is increasing.

· Smaller countries are enjoying growing interest due to the greater need for direct contact with the natural environment

Tourist Seasons

· The interest in winter holidays spent in the sunshine, cultural tourism and travel by sea are developing faster than traditional travel connected with participation in winter sports.

· Activity holidays are becoming as popular in winter as in summer.

· Pensioners and elderly people travel most often outside the main seasons.
Motives for travel

· There is growing demand for travel to include educational, cultural and historical elements; sporting activities as well as health benefits.

· Visiting relatives and friends as well as all forms of specialist travel show the greatest potential for increase.

· City tourism will develop, especially in connection with cultural or sports events, mainly in the form of short visits.
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Map 1. The division of Europe into tourist macro-regions (Z. Kruczek, 2005)
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